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SARA LEE CORPORATION PLANS NEW MANAGEMENT STRUCTURE FOR ITS
INTERNATIONAL BUSINESS

DOWNERS GROVE, lllI. (March 20, 2007) — Sara Lee Corporation (NYSE: SLE) today
announced that it intends to simplify the management structure of its International business and
that the company has initiated the information-sharing and consultation procedures with relevant
works councils in Europe, as required, to implement the change. The planned move is designed
to better align Sara Lee’s international management structure with the company’s multi-year

transformation from a diversified holding company to an integrated operating company.

In the new structure, Vincent Janssen, chief executive officer, Household & Body Care, and
Frank van Oers, chief executive officer, Coffee & Tea, will report directly to

Sara Lee Corporation Chairman and Chief Executive Officer Brenda C. Barnes. Sara Lee’s
International Bakery segment, led by Miguel Llado, group president bakery Europe, will report to
Van Oers. As a result, the company will eliminate a layer of management in Sara Lee
International, including the role of Chief Executive Officer of that business, which currently is
held by longtime Sara Lee executive Adriaan Nuhn, as well as approximately 10 other positions.
Implementation of the organizational design, which has been initiated and will be led by Niihn

and his executive team, is anticipated to be completed no later than December, 2007.

“Simplifying our international management structure will keep the focus of our businesses as
close to the customer as possible and, as a result, will strengthen our competitiveness and
performance in an evolving global marketplace,” said Barnes. “Adriaan Nihn has been an
exceptional leader during his 17 years with Sara Lee. Most recently, he assembled a powerful

team that has greatly improved the performance of our Household & Body Care and



Coffee & Tea businesses in the last two years, and we look forward to that same team’s

leadership in implementing these critical changes.”

Sara Lee’s International business includes the global Household & Body Care,

International Beverage (Coffee & Tea) and International Bakery reporting segments. The
headquarters for the reporting segments will continue to be based in Utrecht, The Netherlands,
and the local management structures in each country/region in which the company operates will

remain unchanged.

Company Profile

Sara Lee Corporation (www.saralee.com) is a global manufacturer and marketer of high-quality,
brand-name products for consumers throughout the world. In February 2005, the company began
executing a bold and ambitious multi-year plan to transform Sara Lee into a company focused on
its food, beverage, and household and body care businesses around the world. As part of its
transformation plan, Sara Lee will drive growth in its key categories via such strong brands as
Ambi Pur, Ball Park, Douwe Egberts, Hillshire Farm, Jimmy Dean, Kiwi, Sanex, Senseo and its

namesake, Sara Lee.



