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Kiwi cares for shoes and feet
We market Kiwi, the world’s number-one shoe 
care brand, in more than 180 countries worldwide.
With shine sponges and wipes, gel cushions and
insoles that keep feet fresh and warm, and shoe
polish, of course – the Kiwi brand leads through 
on-trend, innovative and smart solutions for all
consumers’ shoe and foot care needs.

Body odor naturally combated
Sanex NaturProtect deodorants contain alum, 
a natural mineral that prevents the formation of
body odor in a natural way. Alum has anti-bacterial
action without blocking skin pores, so it lets the
skin breathe and helps it stay healthy. 

Less is more
Sometimes people put more chemicals than 
necessary onto their skin and into the environment.
That’s why our new Sanex Zero% shower gels, 
with 0% colorants and 0% parabens, contain only
the ingredients people need for moisturized and
healthy skin. The recently launched product line
also includes environmentally friendly eco pack
refills, which makes Sanex Zero% products healthy
for your skin and better for the environment.

Puresse: putting the “pure” in air care
Ambi Pur Puresse is a line of air fresheners 
specially formulated to reduce the risk of skin
allergies. In addition to Puresse, the Ambi Pur
brand offers international consumers a wide 
range of other innovative air care products for 
the living room, bathroom and car.

Insecticides that won’t bug you
The introduction of new Pyrel insecticide products
was very well received by consumers in France
looking for a more natural way to repel insects.
Replacing chemicals with repellents found in
nature, our Pyrel brand proves that insecticides
don’t have to bug you at all.
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It’s an excellent global business with great people,

strong brands and leading market positions in four core

categories: air care, body care, shoe care and insecti-

cides. It’s nimble, innovative and benefits from a well-

developed, low-cost supply chain. We’re making sure

this business can continue to thrive and grow, right now.

Sara Lee is reviewing strategic options for its International

Household and Body Care business. We are considering

all alternatives, including a potential divestiture, with

the goal of ensuring that the business can reach its full

potential, either as part of Sara Lee or elsewhere. 




